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As a digital marketing agency, we receive 
dozens of marketing questions every 
month. In this issue, we’ll answer why your 
competitors keep outranking you in Google 
Search ads, review on ChatGPT, provide you 
with a quick guide on Discord, and have a 
look at what you shouldn’t A/B test.
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Everyone is talking about ChatGPT 
- is it really that good? Can I stop paying for 
content creation?

In short: No.

It’s amazing how ChatGPT interprets prompts, but we’ll be honest, we wouldn’t try to sell 
its creations to our clients:

Also, you need to be very careful with what you feed ChatGPT because it’s easy to 
confuse it and get a very wrong response:

We won’t deny that ChatGPT is seriously impressive. It can draft an article, outline a 
strategy, save hours on googling a question, and do research for you. 

But don’t get too excited. Not just yet. While it can certainly write, the quality of the 
output is… mediocre, to put it lightly.

The key issues 
with it are:

	� Lack of creativity
	� Lack of your brand’s tone of voice
	� Lack of human expert insights
	� Lack of adherence to instructions
	� Lack of research expertise
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https://www.linkedin.com/feed/update/urn:li:activity:7008768557903716352/
https://www.linkedin.com/feed/update/urn:li:activity:7008768557903716352/
https://chat.openai.com
https://www.linkedin.com/posts/thedigitalmarketingconsultant_been-testing-chatgpt-vs-human-copy-with-our-activity-7008089547854987264-8j2M/?utm_source=share&utm_medium=member_desktop


In other words, it can create a piece of content but you’ll either have to compromise  on 
its quality or edit it heavily. Potentially, you could use it as is in a low-profile article but 
beware of Google’s fight against AI-written content. 
If not as a high-profile copywriter, you can still use ChatGPT as:

School homework 
helper

Intern researcher

Assistant strategistBoredom beaterSearch alternativeIdea generator

Dad jokes creator
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Google Insights say my website’s SEO ranking 
is almost perfect, but Google Best Practices 
SEO Site Audit revealed a lot of improvements 
required. How is that possible? Why do I simul-
taneously have high and low scores?

In short: They test different things and that’s why 
you may be getting contradictory results

Google Insights is a new feature, and its 
potential isn’t fully developed. It tests single 
pages, not a site as a whole, and mostly 
focuses on basic technical aspects like 
missing metadata. If your code is error-free, 
you’re likely to get a high score.

On  the other hand, GBP SEO audit analyzes 
smaller issues that affect your site’s ranking 
as a whole. It considers backlinks profile and 
optimal keyword usage, tests loading speed 
on both desktop and mobile, crawls your 
sitemap to identify gaps and errors, checks 
redirects and indexed/non-indexed pages - 
the list goes on. 

Metaphorically speaking, let’s imagine your website is a car. Google Insights looks under 
the hood and checks if the engine is running properly. If so, it concludes that it is a good 
car and gives you a high rating. Maybe knocks off a couple of points for old oil. Then the 
GBP audit reveals that there’s not enough antifreeze, and some screws fell off, and the 
heating system doesn’t work properly… you get the point.
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Why do our competitors keep outranking us in 
branded Google Search ads?

In short: Adjust your bidding strategy.

If you do need to increase your bid/
budget to outrank your competitors, 

make sure not to overspend on 
traffic and conversions.

A quick tip

While many factors can cause Google to prefer your competitors’ ads,  an unoptimized 
bidding strategy is one of the most common and fixable reasons.

Check your Auction Insights to compare yourself against other advertisers and see what 
works well and what could be improved. 

As  infuriating unpleasant as it is to see your competitor’s ad above your hard-won 
organic search results, consider your average order value (AOV) before making radical 
bid adjustments.

Another important element is your Google ads Quality Score. Basically, it indicates 
how relevant your ad and landing page are to someone searching for your keyword. 
The higher your score, the more likely your ad to become the chosen one. If you see 
any “average” or “below average”, you need to rework your ad. 
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https://support.google.com/google-ads/answer/2579754?hl=en
https://support.google.com/google-ads/answer/6167118?hl=en


Is running a community on Discord any 
different from other social platforms?

In short: Yes.

1

2

3

First of all, Discord is meant to talk with your audience, not at 
it. Other social media platforms offer more one-sided options to 
interact with your community (comments under posts, private 
messages, live streams), whereas Discord users expect to chat freely, 
without a prompt from a server owner.

Second, you need to already have an audience to migrate to 
Discord, as options to promote your server are quite limited. On 
other platforms, you can boost your posts, advertise your account, 
and engage with other users to promote yourself. Discord doesn’t 
have a native advertising feature so you’ll have to either promote 
your server on other channels or seek help from Discord Growth 
Experts for paid invite link placements.

Third, although there are millions of Discord users (roughly 150M 
monthly), it’s still considered to be quite niche. It’s mostly used by 
gamers, developers, crypto enthusiasts, tech companies, and such. 
If your audience isn’t already there, convincing them to follow you 
on another platform might be quite tricky.
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Can I A/B test different content formats?

In short: Yes, as long as you don’t try to 
compare apples and oranges.

The most important A/B testing element is to only change one single component, be it a 
headline, a call to action, or a visual. So for example,  if you want to test out what performs 
better - a static image or a video - all other parts must remain the same. Otherwise, you 
won’t be able to attribute the results to the variable. 

Where (on social media, in email, etc.) 
and how (as a post, a subject line, or 
an ad) you use a piece of content is 
also a variable. So, if you’re already 
testing the format, the “where” and 
“how” must be the same. You can’t 
A/B test a social post vs an email, or 
an ad on TikTok vs on Instagram.

A quick reminder: 
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https://www.galacticfed.com/blog/the-a-z-on-a-b-testing-why-it-matters-what-you-can-test-1


That’s a wrap!

Thank you for reading. If you 
have any questions left, book 
a free call with us, and we’ll 
guide you through.
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https://www.galacticfed.com/lets-talk
https://www.galacticfed.com/lets-talk

